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CORPORATE 
ACCOUNTABILITY 
INTERNATIONAL 

CHALLENGING ABUSE, PROTECTING PEOPLE 

formerly Infact 

Corporate Accountability International, formerly Infact, is a membership organization that 
protects people by waging and winning campaigns challenging irresponsible and dangerous 
corporate actions around the world. For over 35 years, we’ve forced corporations—like 
Nestle, General Electric and Philip Morris/Altria—to stop abusive actions. For more 
information visit our website: www.StopCorporateAbuse.org . 

The Think Outside the Bottle Campaign is a public education and action campaign, which 
for over six years, has built support for strong public water systems and challenged the 
misleading marketing muscle of bottled water corporations. We are joining communities 
around the world working to protect the human right to water and keep water bottlers and for- 
profit water corporations from turning our most essential public resource into a commodity to 
be bought and sold to the highest bidder. 

The Tap Water Challenge was developed as a way to educate and engage our fellow 
community members about this critical corporate accountability, 
human rights and environmental issue. 

What happens in a Tap Water Challenge: Passerbys take a blind¬ 
folded taste test that pits pricey bottled water against tap water! 

Most are surprised to find that they can’t tell the difference! 

The Challenge works best in community areas that are highly 
visible (think a public park or student center) with lots of foot 
traffic. The challenge is a great awareness tool: by engaging with 
people in your community you are inviting them to join your local effort and as a result will 
build your local movement to challenge corporate control of water. You can also use the 
challenge to generate local media which will increase the visibility for the issue (you can see 
our Media Action guide for more on this). 

Why run a Tap Water Challenge: This is a simple and effective way to help support public 
water systems in your community. It takes bringing together 4-6 volunteers, some materials 
preparation and practice. This guide will walk you through how to make sure your action is 
successful! 
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In this guide 

Walk through of the Challenge 

• What the Tap Water Challenge Looks Like p.3 

• Basic Steps Timeline p.4 

Materials 

• Sample script (RAP) for the tap water challenge p.5 

• Supply checklist p.6 

• Quiz sheet p.7 

• Cup sheet p.8 

• Photo guide p.9 

What the Tap Water Challenge Looks Like 

A few members of your group (we refer to these folks as “the barkers” because the grab 
attention of passerbys) will stand out in front of the board or table, drawing passerbys to come 
over and take the Challenge. Another set of people should be at the table (we refer to these 
folks as “the boarders”), directing people through the tap water challenge and asking people to 
take the Think Outside the Bottle pledge. Most people who take the challenge find that they 
can’t tell the difference between which water is tap and which is bottled OR they choose the 
tap as tasting the best. You’ll have the opportunity to share information with the Challenger 
that they may not have heard yet (for example, nearly half of bottled water is sourced from the 
tap and bottled water is much less regulated than tap water). 

Roles (4 to 6 people is enough, but you can certainly have more people too) : 

—Barkers (recruiters). Stand out in front of the ironing board or table, greet people from far 
away, and direct them to the table. 

—Boarders (blindfold the person and talk with them to help them through their analysis, have 
them sign the petition) 

—Water distributors (pour the water while the person is being blindfolded) 

You will find the sample script (called a RAP) to practice with your activists in the appendix 
of this guide, as well as a flyer with basic facts about tap water verses bottled water that you 
can share with the public as you engage them during the Challenge. 
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Basic Steps 

• 2-3 weeks before the Challenge : 

• Pick a date, time, and location (think of what areas will have foot traffic, for 
example). 

• Recruit friends, family, co-workers, community members (or even local 
community groups with an environmental or social justice focus) to join you. 
You can send out an email about it, but the best way to get people out is seeing 
them in person or getting them on the phone. Keep track of who’s coming (a 
basic organizing rule of thumb is that you can count on 50% of the people who 
commit coming to the event). So, it’s best to have more people sign up than you 
actually need. 

• Week before the Challenge : 

• Confirm the people who are participating and have some of them help you with 
materials prep 

• Get all of your materials ready (see checklist on pg.6) 

• 1-2 days before the Challenge : 

• Give a reminder call to your volunteers who are participating reminding them 
why it’s so great and important that they are participating. This is also a 
good time to include logistics like: start time, end time, location, parking and 
answering any additional questions they may have. 

• Make sure the bottled and tap water are the same temperature so as not to 
skew the test in any way (either chill them all in the refrigerator overnight or 
leave them all at room temperature overnight). And make sure the tap water 
container you are using has no odor to it. 

• Day of Challenge : 

• Morning reminder calls to volunteers 1 hour prior to event starts. 

• Meet with volunteer team and prepare for Vi hour. Review context and goals 
of the day. Review roles and roleplay the tap water challenge. 

• Tap Water Challenge! Spend 2 hours interacting with people, having them 
take the challenge and signing the pledge. 

• Break-down for Vi hour and debrief with volunteer team - what went well 
and why, what lessons were learned, and what does everyone want to work 
on for next time? Confirm everyone’s contact information, and if possible, 
invite people to the next upcoming event. 
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RAP (or Sample Script) 

Barker - Recruits the challenger (standing out in front of the table and greeting people from far 
away) 

Hi there, how’s it going? Do you drink tap water?_Ok, here’s the scoop. 

Bottled water corporations use misleading promotion of bottled water to attempt to convince us 
that it’s safer, cleaner or healthier than the tap. Take our Tap Water Challenge to learn the reality 
behind those images._(name of boarder), will get you started. 

Boarder - Sets up the challenger and shares information about the issue ( The recruiters have 
brought someone over to take the Tap Water Challenge. While they are wearing the blindfold, they 
are a captive audience, so here’s how to make the most of that time!) 

What’s your name? Hello,_., my name is_. May I blindfold you for a moment so that 

you don’t see what goes into each cup? Thanks. (Start blindfolding) Do you drink bottled water? 
What kind? Why do you drink bottled water or why do you choose tap water? We’re holding Tap 
Water Challenges across the country because corporations are increasingly controlling our water, 
and bottled water is just one example of how they are doing this. Corporations like Coca-Cola 
(Dasani), Pepsi (Aquafina) and Nestle (name local brand - Poland Spring or Pure Life or Ice 
Mountain or Deer Park or Arrowhead or Zephyrhills or Ozarka) are attempting to change the very 
way we think about water, from something that’s a natural resource to something that’s bought and 
sold to the highest bidder. 

Meanwhile, a water distributor selects cups from boxes under the table, using two cups labeled 
with bottled water and two labeled with tap water. Pour a little of the corresponding water source 
in each cup, set before the challenger. 

(Remove blindfold) Okay, here are your water samples, and your quiz sheet. You have four cups 
and five choices; use the black marker to draw a line between the cup and the water you think it is. 

Water Distributors - Helps the challenger think about the issue ( D uring the challenge, you 
want the participant to be thinking through their reactions.) 

Do you feel like there is a clear difference? Are you having a hard time telling a difference? You 

said that_is your favorite bottled water - what do you think about it now? Are you 

guessing or do you feel confident in your answers? 

Water Distributors - Keep challenger talking after the Challenge and ASK to take the 
pledge! The challenger has finished the quiz sheet. Trade them the black marker for a red marker, 
and tell them that the answers are on the bottom of the cup. Have them draw red lines between the 
correct answers on the quiz sheet. Use the information you’ve gathered above - if they drink 
bottled water, their favorite brand, etc. — to highlight the contrast with their actual results. 
Especially helpful if someone had a hard time telling, but guessed correctly - remind them that 
they guessed!) 

What do you think about bottled water now? Is this surprising to you?(Other facts to share: Bottled 
water is much less regulated than tap water, nearly half of bottled water is sourced from the tap!) 


We also have a pledge here, which is supporting tap water and calling on our public officials to 
prioritize strong public water systems over bottled water purchases for their offices and events. 
Will you sign? Great! Thanks so much! Here is a flyer with the website for this campaign. 
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Supply Checklist 

□ Table or ironing board for challengers, and additional space for materials 

□ Signs with “Think Outside the Bottle” and “Take the Tap Water Challenge!”, etc. 
(string, tape, scissors) 

□ 20 Sheets of Think Outside the Bottle Pledges 

□ 100 Flyers 

□ 80 Tap Water Challenge quiz sheets (filled in with the information for your event), 
4 black markers & 4 red markers 

□ 3-4 cup sheets (you will tape these to the table or ironing board you are using, to 
make 3 tasting stations) 

□ 12+ pens 

□ 4-12oz Das ani B ottled Waters 

□ 4-12oz Aquafina B ottled Waters 

□ 4-12oz Nestle Bottled Waters (Use the most popular brand, in your area - Poland Spring or 
Pure Life or Ice Mountain or Deer Park or Ozarka, etc.) 

□ Container of Tap Water from local source A 

□ Container of Tap Water from local source B 

□ 300 plastic or paper cups, 3-6 ounces in size (label bottom of the cups with water 
source: Aquafina, Pure Life, tap water, etc. and separate into different boxes or 
containers) 

□ Container for used paper cups 

□ 4 bandanas to blindfold people (alternatively, you can just have them turn around) 
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Tap Water Challenge Tap Water Challenge 


Cup A 

Coca-Cola’s Dasani 

Cup A 

Coca-Cola’s Dasani 

Cup B 

Nestle’s 

Cup B 

Nestle’s 

Cup C 

Pepsi’s Aquafina 

Cup C 

Pepsi’s Aquafina 

Cup D 

Tap Water 

Cup D 

Tap Water 


Tap Water _Tap Water 
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Photo Guide 


1) Convey your message: 


Remember that old adage: A picture is worth 1,000 words? When taking a photo, keep in mind what you are 
trying to convey with the photo. What is the purpose of the photo? Upon a glance, what do you want your 
audience to see? What story will your photo tell? Keeping these questions in mind will help you to take better 
pictures that convey the moment and story of the campaign action. 

2) Identify your subject: 

During campaign actions there are many things going on at the same time. Clearly identify your subject and focus 
your shots - if you want to show thousands of people, stand far away and zoom out. If you want to show campaign 
signs, instead of getting a picture with many signs, focus in on the best ones and take closer shots so the signs are 
legible in the photo. 

3) Choose backgrounds carefully: 

While it is not always in your control what your background is during a campaign action, keep in mind that the 
simpler the background, the better your photograph will be. Look for anything that could draw attention away 
from the subject of the photo such as glare, stray branches or litter, street signs or poles that appear to be growing 
out of the subject’s head and try to avoid these distractions in the background of your photo. 

4) Try different angles: 

For every 10 photos you take, there is a slight chance that one of them will be usable online or in a newsletter. So 
take a lot of pictures. Variety is your friend. Instead of taking multiple shots standing in the same place, the 
photographer should move around, take multiple shots and multiple angles, and if possible, move the subject or 
crowd around a bit. Try out different things, different backgrounds, different camera angles and see what looks 
best. You can never take too many photos. 

5) Get closer: 

The best photos of people taking action are the ones where you can see the people. Faces are very powerful. Don’t 
be afraid to get close up shots. Generally speaking full body shots aren't that useful, but feel free to get shots of 
people from the waist up, making their faces closer and more the subject of the photo. Also, this way we may be 
able to read those fantastic campaign buttons. 

6) Objectify the objects around you: 

Signs of corporate abuse and the human toll of these abuses are everywhere. Anything from an empty bottle of 
Aquafina or Dasani in a dirty gutter, an abandoned water fountain sitting next to a soda machine, or children 
standing next to Marlboro advertising can be powerful images that convey our message of corporate abuse and the 
need for corporate accountability without saying a word. Keep a constant lookout for these images as you are in 
the field campaigning. 

7) Camera Settings: 


• Set digital camera settings on high or highest resolution. This will enable us to use all photos for web or print 
media 

• Set flash on auto. If pictures appear to be dark on the screen, turn the auto flash off and try again. 
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To get more involved in the Think Outside the Bottle Campaign , 

contact us at 617.695.2525. 


CORPORATE 
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INTERNATIONAL 

CHALLENGING ABUSE, PROTECTING PEOPLE 
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10 Milk St. ♦ Boston, MA 02108 ♦ T: 617.695.2525 
www.stopcorporateabuse.org ♦ info @ stopcorporateabuse.org 













